Northern Virginia Community College
Introduction to Marketing
Marketing 201 – Spring 2009
 
SCHEDULE OF CLASSES  *
 
	Class Date
	Reading /Assignments

	 
 
Monday, March 16
	Readings:  Chapter 1 & 2 & 3
        Overview of Marketing
· Strategic Planning 
· Marketing Environment
 

	 
Wednesday, March 18
 
	Readings:  Chapter 7 & 9  
        Global Marketing
· Marketing Research and Forecasting
 

	 
 
Monday, March 23
	Readings: Chapter 10
        Target Markets, Segmentation and Evaluation  
 
Assignment:  Sign up for Book

	 
 
Wednesday, March 25
	Readings: Chapters 5 & 6
· Consumer Buying Behavior 
· Business Markets and Business Buying Behavior
 

	 
 
Monday, March 30
	 
 
Class Review
 
 

	 
Wednesday, April 1
	 
TEST on Planning, Segmentation, Research, Targeting, Positioning and Buyer/Consumer Behavior
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Monday, April 6
	Readings:  Chapters 11 & 12  
· Product Concepts 
· Goods and Services
 

	 
 
Wednesday, April 8
	Readings:  Chapters 21 & 22
· Pricing 
· Price Management
 

	 
 
Monday, April 13
	Readings:  Chapter 13, 14, 15 & 16
· Branding 
· Service 
· Marketing Channels 
· Wholesaling and Physical Distribution
 

	 
Wednesday, April 15
	 
Class Review
 

	 
Monday, April 20
	 
TEST on Pricing, Product and Channels
 

	 
 
Wednesday, April 22
	Readings:  Chapters 16 & 17
· Integrated Marketing Communications 
· Retailing Pricing Concept
 

	 
 
Monday, April 27
	Readings:  Chapters 18, 19 & 20
· Advertising and Public Relations 
· Personal Selling and Sales Management
 

	 
Wednesday, April 29
 
	 
Book Reports Due
 

	 
Monday, May 4
	 
Class Review
 

	 
Wednesday, May 6
	 
FINAL EXAM
12:00 – 1:50

	 
	 
 


 
*  Changes, if any, will be provided in class


